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Together we thrive!
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Why we’re here

To stop the degradation of the planet's 
natural environment and to build a future 
in which humans live in harmony with 
nature, by: 

• conserving the world's biological 
diversity 

• ensuring that the use of renewable 
natural resources is sustainable

• promoting the reduction of pollution and 
wasteful consumption

Our mission
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Cities matter! Globally they account for…

© Keith Arnold / WWF-US

55%
of the 

population.

3%
of the 

landmass.

70%
of carbon 

emissions.

75%
of consumption

of natural

resources.

80%
of GDP.

75%
of energy 

usage.



Cities must lead the way!  Can they do it?
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WWF and Cities

”THE BATTLE 

FOR LIFE ON EARTH 

WILL BE WON OR 

LOST 

IN CITIES”
Ban Ki-moon United Nations Secretary General 

2007-2016

Focus areas

• One Planet City Challenge

• We Love Cities

• Urban Solutions

• My Healthy Urban Life

• Urban Food Systems

• Urban Nature Based Solutions

• Our City 2030 – youth visions

• Plastic Smart Cities
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Cities inspire the world!

• Friendly competition to mobilize cities to deliver on the Paris Agreement

• Support city climate action in two ways – technical and political

• Participating cities report emissions, goals and targets on standardized 

reporting platforms

• Customized report on each city’s alignment with the Paris Agreement 

and assessment of their climate work

• Participants’ data assessed and compared to the emission reduction

trajectories, HDI-adjusted

• Public recognition for city’s climate action – nationally and internationally

• Support with citizen engagement that inspires and raises awareness of

sustainability



OPCC: the 2-year cycle
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Data reporting for OPCC

• In cities already reporting to the 

CDP-ICLEI Track – the reporting part 

could be as easy as ”ticking the box” to 

submit data to the OPCC.
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Feedback on 1.5 °C alignment

o Each participant in the OPCC receives a 

strategic feedback report. 

o It analyses how reported climate efforts align

with the Paris Agreement and its goal of

1.5°C of global warming, and assesses their 

climate work.

o It uses city’s response publicly reported

through the CDP-ICLEI Unified Reporting 

System.



Assessment update

Fair-share Best practice Action-

oriented

feedback



Successful climate action requires management to mitigate your climate emissions and increase 

the resilience of your city to adapt to climate change effects. 

The 7 bars give you an overview of 

your reporting and how well you score 

on important parameters.

Use the graph to understand your 

strengths & weaknesses. 

The 7 levers for change
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This graph shows your accumulated score expressed in percentages on 7 

weighted indexes, based on your reporting to the CDP database. 
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OPCC Feedback Report

© Green Renaissance / WWF-US© Keith Arnold / WWF-US

Your city’s scores are aggregated in 2 

dimensions: 

➢ Vision – a city’s commitment and 

ability to drive change

➢ Impact – the reduction potential of a 

city’s current climate action.

In the graph you can see your city’s position 

and other cities in your country  

Your City



Science-based targets (SBT) 

● We now have 74 OPCC cities (of 280)
that show alignment with SBTs.

○ Including 18 more cities that show 
SBT alignment after the amendment 
period (last October-December)

● Circa 40% of participants pledged to set 
SBTs by 2022 as part of their 
commitment to the UNFCCC Race to Zero 
campaign.

● What can SBT alignment look like?

SBT alignment requires your city to
1. have targets aligned with your fair-share 

of halving emissions by 2030 
2. set a Net Zero target by 2050 at the 

latest (Scope 1 and 2).
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The OPCC 1.5 °C Alignment Method is 
endorsed by SBTN and CRTZ as a 
method that can enable cities to set 
GHG emission reduction targets in line 
with the Paris Agreement. 



The outer wheel of the graph shows the 

distribution of your reported GHG emissions over 

different sectors. 

The inner wheel shows the potential impact of 

your climate actions. 

Use the graph to understand where stronger 

climate actions are needed. 

This analysis is based on reported inventory data and the reduction potential you have reported for your climate 

actions. If no inner wheel appears, sufficient data is lacking in your reporting.

Your city’s sectoral emissions and their 
planned abatement

Buildings

Transport

Waste

AFOLU*

EMISSIONS SECTOR

IPPU*
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National Winners

Balikpapan, Indonesia
Batangas, Philippines
Buenos Aires, Argentina
Denizli, Turkey
Escuintla, Guatemala
Greater London Authority, UK
Khon Kaen, Thailand
KwaDukuza, South Africa
Lima, Peru
Melaka, Malaysia
Mexico City, Mexico

Monteriá, Colombia
Municipio de Loja, Ecuador
Park City, USA
Rajkot, India
Rio de Janeiro, Brazil
Uppsala, Sweden
Valdivia, Chili

Other admirable contenders:

Commune de Codody, Côte d'Ivoire
Paris, France
Vancouver, Canada



Announced 31 May 2022
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Check the website: welovecities.org

Public Engagement at its best
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And the winner is…

Batangas City, Philippines attracted 295,000

interactions!

The mayor’s active involvement in the campaign 

lead to great public engagement and awareness 

raising through social media.



24

WLC Results 2020: Interest and engagement despite 
the global pandemic

• 1.2M Global votes – as citizen validation for the 

cities’ sustainability targets and actions

• 79K Improvement suggestions – bottom up ideas –

shared by citizens – for local behavior change or 

new technical or policy solutions, shared with the 

cities

• 4.6M Post engagements in participating cities’ and 

WWF’s social media channels – changing mindsets 

and choices, and supporting the creation of 

sustainable local communities 

• 80M total accumulated campaign reach on social 

media (all channels)



Urban Solutions 
for a living planet

© Victor Garcia / Unsplash (CC0)



Urban Solutions

• OPCC winners profiled as learning 

cases  

• Highlights innovative plans, policies and 

actions

• 13 themes – from water to climate

www.panda.org/urbansolutions

Leading by example

© Shutterstock / Olga Kashubin / 

http://www.panda.org/urbansolutions
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Urban Solutions from around the globe

Vancouver inspires!

http://www.youtube.com/watch?v=ll8_jg4IR40


28

Launching early 2023

All cities welcome to join

It’s free!

Next round: 2023-2024
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